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istopher Wynn Herd mentality: Derrill Osborn’s lifetime bovine collection goes up for auction.
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(Custom made

We're jonesing over the new ROBERT
JONES COLLECTION BY THREE CUSTOM
COLOR SPECIALISTS. The Dallas-based
makeup artist and author initially sought out
Three Custom to help create halfa dozen
products for his own professional use. The
development team was so impressed with the
results — three balmy, fragrance-free lip
glosses; three cream-to-powder blushes — that
the company asked to make all six available
under its own label.

Now Jones’ fan base is multiplying. The
products already have scored spots in Selfand
Lucky, and Allure reportedly has called in dewy
pink Morning After blush as a candidate for its
annual best in beauty awards. (Jones swears the
cream-to-powder formula creates the closest
thing to a natural, next-day glow, and “looks as
great over foundation as on naked skin.”)

For the moment, the only place to buy the
collection is online at threecustom.com and,
soon, robertjonesbeauty.com. Not ideal, we
know. But at these prices — $21.50 for gloss,
blush just one dollar more — we’re willing
to take a chance.

Tracy Achor Hayes
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Pattern play

Designphiles, pack your bags. Revered
Italian fashion house Missoni has opened
HOTEL MISSONI EDINBURGH, its debut
boutique hotel, on Scotland’s Royal Mile.
Imagine being snug in a womb of the label’s
vibrant jewel tones, zigzags and stripes —
patterns that extend right down to the fluffy
bathrobes and towels. Grab a drink at Bar
Missoni or bites at the hotel’s sleek eatery,
Cucina (yes, it serves Italian). You'll be
tempted to cancel that castle tour and just
stay in.

Hotel Missoni Edinburgh, 44-131-220-6666,
hotelmissoni.com

Christopher Wynn
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Life as runway — that could very well be
the mantra of Scott Schuman, a.k.a. The
Sartorialist. The fashion executive turned
photo blogger has become the premier
chronicler of personal style, earning plaudits
in glossies from GQ to Time, and racking up
more than 125,000 hits daily on his
four-year-old site, thesartorialist.com.

Now comes a book. That Schuman’s
painterly street shots of mostly unidentified
strollers from Miami to Moscow hold up in
THE SARTORIALIST (Penguin Books,
$25)is a testament to his talent as a
photographer. They're more than snaps,

Meet Scott Schuman Oct. 20 at Barnes & Noble
for abook signing and Q&A with writer Jason S




